
Tomas Vynikal / Shutterstock.com

Christian Verschueren, 
Director-General, 
EuroCommerce

31Issue 06    |

EUROPE
By Christian Verschueren, EuroCommerce

EUROPE AWAITS 
THE BIG RECOVERY 
PACKAGE

E urope continues to relax many of the restrictions 
imposed at the height of the pandemic: borders 
are opening and the prospect of foreign holidays 
returning, despite the restrictions for tourists from 

some countries able to visit some, but not all, others. This 
will be important for retailers in countries, regions or cities 
reliant on a steady flow of tourists to keep them alive. 

The fear of a second wave of infections still looms on 
the horizon, and with good weather, social distancing is 
not always being observed. Some border opening is also 
selective: citizens from countries with still high levels of 
new infection are less able to travel, and the EU’s external 
borders will only gradually open on the same basis of risk 
of imported infection. 

Fashion shops which have opened have had to introduce 
‘quarantine’ of up to 48 hours for clothes that another 
customer has tried on, and the rules on keeping people 
typically 1-1.5 metres apart have meant shopping being a 

slower and perhaps less pleasurable experience.  

The EU Council is debating the formal adoption of the 
proposed €750bn recovery package, of which the European 
Commission intends to frontload roll out some €350bn 
during 2021. 

EuroCommerce has been invited by Commissioner Thierry 
Breton and his officials to present ideas on how the sector 
could best be helped in deploying resources to speed 
the green and digital transition, which we are actively 
responding to, while stressing the need to promote private 
consumption, and to ensure that the EU single market 
works, as the most effective means of driving recovery and 
getting the EU economy up and running again. Doing so 
quickly will decide the fate of many retailers – and their 
suppliers – over the coming months. For many of them, we 
fear help may come too late




