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Digital Lifestyles

Predicting the future of consumer interaction

Consume
control th
conversat

People will
become channels

-

Online video

consumption is
becoming mainstream

.30 sec commercial
will be irrelevant



http://toolbox/Win8ppt

Microsoft Retail Stores



http://toolbox/Win8ppt



http://toolbox/Win8ppt

Nature Valley Chewy
Trail Mix Bars - Cran...

se35/en

Bakery - Fresh Double
Fudge Brownies

$3.30/1b

L'Oreal Paris EverStrong
Hydrate Shampoo

sso7 o

3M Lint Roller aty

Total = $11.58

Vision becomes reality

wa_ ATET 3G

Just For Me

Near Me

Coupons
Selected Coupons

= W Discounts



http://toolbox/Win8ppt

Agora projects
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Gesture Interfaces
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Digital Shelves
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